[image: image1.png]1 know | am one of a vast group of
women (and most likely men too) who
open their wardrobe each morning and
adamantly declare that they have nothing
to wear.

We 50 often resort o picking out our
‘safe’ items of clthing when we go
shopping - that tred and tested v-neck
beige jumper or cassic white shirt — but
in realty a large proportion of us may in
fact be wearing colours or styles that go
against both our natural colouring and
our body shape.

Victoria Garter and Samantha Norton hold
the key to every woman's dream — how to
ook and feel good.

The team behind The Looking Glass
consultancy met when training to be
imags consultants two years ago, Victoria
having tired of a decade working n IT and
‘Sam taking time out of nursing after back
problems began to impede her ward
founds.

“Research has shown that 20 per cent of
our wardrobe is worn 80 per cent of the
time which begs the question as to what
is happening with that unworn 80 per
cent.” Sam explains,

What the duo offer is advice on colour
and style analysis (which tems suit your
body shape and colouring), wardrobe
management (ow to de-clutter to dress
effciently), personal shopping, full make-
overs and wedding packages. A style
analysis is a complex process, the basis
of which is ascertaining the colours that
suit your skin tone according to four
different seasonal spits on a colour chart
used by all image consultants.

11urn out to be a ‘spring’ person, which
means | uit warm, clear colours based
on the undertone to my skin having more
yellow in than bive, 50 | can
lake clariy of colour as
opposed o muted cooler /
shades. \ {

Sitting in front of a mirror,
Vicky and Sam hold an
array of coloured fabrio
swaiches against my

skin to demonsirate

She wears it well

Sarah Barnard discovers why she is a ‘spring’ person

how even the slightest alteration of an
undertone (i, a creamy beige s opposed
to.a yellow beige) can radically change
your complexion and overall physical
well-being. Quite Iterally | see myself
transform from a worryingly jaundiced
yellow, to an insomniac with huge under-
8y ircles, to a contrastingly wide awake
sparkiing-eyed me s the colours vary
from completely wrong to completely
tight against my face.

“Having your style and colours assessed
Is lie a therapy  ts knowiedge that lasts
a lifetime and gives people the confidence
o dress for any accasion,” Vicky
explains. “For many of our clients, we
felp bring back the joy into shopping for
people who [ack the time and confidence
1o enjoy it like they once did. After their
consultation they're able to walk info a
shop and eliminate 70 per cent of the
clothes automatically by knowing what
colour and style they should be looking
a”
Glients are given a swatch of their colours
o covet n their handbag for shopping
trips, and style notes describing exaclly
what cut and length of garments to opt
for right down to which high street
shops match their taste dealy.
“We always kesp in
touch with our
clents and love
o text them
when
we're out
shapping
if we see

an item of clothing we know would suit
them perfecty.”

The lessons I've learnt are admittedly
invaluable. Even letting Vicky (who trained
as a make-up artist) raid what little make-
up | do own, finally gives me the
confidence to approach beauty counters
knowing what palate of colours | should
be wearing rather than being coaxed into
purchasing their latest shocking pink and
day-glo green shades

With the ability to put even the most
stubborn and insecure people at ease with
their personable yet professional
approach, she couldn't be closer to the
truth,




